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Nhirng dong gop méi cia luan an
> Vé mdt Iy thuyét

— Tha nhat, lam sang t6 co ché trung gian phitc hop bang viéc kiém dinh dong thoi
vai tro trung gian song song ctia Su hai 1ong (SA) va Su gan két (TE) trong mdi quan hé
gitra cac hoat dong marketing qua mang xa hoi1 (SMMA) va long trung thanh.

— Th hai, kiém dinh vai tro diéu tiét c6 hé thong ctiia Niém tin diém dén (DT) trén
toan bd chudi tac dong S-O-R, qua d6 xac dinh céc diéu kién bién cho hiéu qua cua cac
hoat dong marketing. Pay 12 dong gop ndi bat nhét cua lun an nay.

— Thir ba, déng gop vé mit phuong phap ludn bang viéc van hanh hoa va kiém dinh
SMMA, TE, va DL nhu céc cau tric bac cao (HOC), cung cap mdt cach tiép can toan
dién hon cho céc khai niém da chiéu.

— Thir tw, xac thyc co ché trung gian tuan tir (ting bac) theo tuyén SMMA — SA
— TE — DL, lam rd mdt trat ty tam ly phtc tap hon trong qua trinh hinh thanh long
trung thanh.

> Vé mat thuc tién

V& mit thyc tién, ludn an nay cung cép mot khung quan tri chién lugc toan dién,
trang bi cho cac nha quan 1y diém dén va doanh nghiép du lich mét quy trinh ra quyét
dinh dua trén bing ching. Cu thé, nghién ctru dua ra cac ham y thuc tién vé thr tu wu
tién nham t6i wu hoa ngudn lyc dua trén phan tich IPMA (Mtc d6 wu tién hang dau 1a
SMMA va SA; sau d6 méi dén TE va DT), tr 6 xay dung mét 10 trinh hanh dong chién
lugc véi cac ham y quan tri cu thé theo timg giai doan. Pong thoi, ludn an con dé xuat
mot hé théng KPIs dya trén cac thang do da duoc kiém dinh, cho phép do luong va danh
gia hi¢u qua thyc su cua chién luoc, vuot ra ngoai cac chi sb tuong tac bé nodi.
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Key Findings
» Theoretical contributions

— First, it elucidates the complex mediating mechanism by simultaneously testing the
parallel mediating roles of Satisfaction (SA) and Engagement (TE) in the relationship
between Social media marketing activities (SMMA) and destination loyalty.

— Second, it tests the systematic moderating role of Destination Trust (DT) across
the entire S-O-R chain of effects, thereby identifying the boundary conditions for the
effectiveness of marketing activities. This stands as the dissertation's most prominent
contribution.

— Third, it provides a methodological contribution by operationalizing and
validating SMMA, TE, and Destination loyalty (DL) as higher-order constructs (HOCs),
offering a more comprehensive approach to these multidimensional concepts.

— Fourth, it validates the sequential (multi-level) mediating mechanism along the
path SMMA — SA — TE — DL, clarifying a more complex psychological progression
in the formation of loyalty.

» Practical contributions

In practical terms, this dissertation provides a comprehensive strategic management
framework that equips destination managers and tourism businesses with an evidence-
based decision-making process. Specifically, the research offers practical implications
for strategic prioritization based on IPMA analysis (prioritizing SMMA and SA first,
followed by TE and DT) to optimize resource allocation, leading to the development of
a strategic action roadmap with specific, phased managerial implications. Furthermore,
the dissertation proposes a Key Performance Indicator (KPI) system based on validated
scales, enabling the measurement and evaluation of the actual effectiveness of strategies,
moving beyond superficial engagement metrics.
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